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The Conundrum of Transparency in the EU Multilingual Digital Single
Market

Undoubtedly, the channel of the law is changing in the digital age as legal information is available
on websites, while disputes can be resolved by means of online forms. This digital turn is especially
visible in the EU digital single market and business-to-consumer relationships (hereinafter: B2C
relationships) in which information must be provided to consumers ‘in a clear and comprehensible
manner’ in order to guarantee transparency (Mis¢eni¢ 2021 and Loos 2017). Only if consumers
have been notified of the “essential” information of a given transaction, can they make an
“informed choice” when entering a B2C relationship (e.g. Misc¢eni¢ 2018, 2021). As confirmed by
the Court of Justice of the EU (hereinafter: CJEU), “information, before and at the time of
concluding a contract, on the terms of the contract and the consequences of concluding it is of
Sfundamental importance for a consumer” (Radlinger and Radlingerova, para. 64).

Indeed, the latter information duty contributes to the realisation of transparency which in turn
highlights the need to frame information in plain, clear and comprehensible language. However,
if the above essential information, which is necessary for an average consumer to make an
informed choice, is not phrased in clear and consistent terms, the requirement of transparency is
undermined (Mak 2020). Consequently, consumers enter B2C legal transactions ‘without
understanding that they lack understanding’ of crucial information on possible outcomes and
economic consequences of a transaction (Mis¢eni¢ 2018).

Despite the fact that the importance of transparency and information duty in the context of
EU consumer law has been recognized (e.g. Mis¢eni¢ 2021), there have been no comprehensive
studies into the role of language and terminology in achieving transparency. The present study
attempts to fill this niche by analysing (multilingual) terms used to denote uniform concepts of EU
consumer law observed against the principles of equal authenticity and continuity (Bajci¢ 2020,
2021). It will include both a corpus-informed and legal analysis in order to identify the link
between the usage of inconsistent terminology in the relevant legislation and the requirement of
transparency in EU law. In view of the fact that the “information model” crystalized in settled
CJEU case-law, EU directives and the consumer acquis in general is difficult to translate into real

life and B2C transactions, special emphasis is put on the information duty observed through the



lens of terminology used to denote key concepts of EU consumer law both in EU and national

legislative texts.
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